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PROGRAMMES
Funds raised thanks to players of People’s Postcode  
Lottery allowed us to grow three key areas of our work:

FOREWORD
At the end of this, our first year of funding thanks to 
players of People’s Postcode Lottery, we are delighted 
to present our report on the impact of this support.

Keep Britain Tidy works hard to improve 

the environment on people’s doorstep – the 

streets, parks, beaches and schools that 

matter most to them. At a time when concerns 

about the impact of litter and plastic pollution 

have never been greater, the need for our 

work has never been more pressing.

The difference People’s Postcode Lottery 

Green Trust funding has made to our charity 

in just 12 months has been transformative. We 

have been able to build our capacity, increase 

our reach, engage more people in our work 

and innovate to change behaviour in a way 

that we have been unable to do previously.

On behalf of everyone at Keep Britain Tidy, 

and the millions of people of all ages who 

benefit from our work, I would like to thank 

People’s Postcode Lottery and its players for 

helping us drive forward the change we all 

want to see to create a better environment  

for everyone.

Allison Ogden-Newton
CEO, Keep Britain Tidy

COMMUNITY-
POWERED PLACES 
Raising awareness and 
mobilising communities

HEROES OF TODAY,  
LEADERS OF 
TOMORROW 
Education and engagement

INNOVATION 
FOR CHANGE
Interventions to 
change behaviour

of people say 
the appearance 
of their area is 
important to them83% If a place is littered, it 

can lead to increased 
crime and people 

feel less safe

of people who 
volunteer for us say 
they feel more part 
of their community81%



 
 

 
 

 
 

 
 

 

 

 
 

 

THEORY OF CHANGE | OVER FIVE YEARS, PEOPLE’S POSTCODE LOTTERY FUNDS WILL ENABLE US TO:

SO THAT,  
ULTIMATELY, WE HAVE

Recruit and support 1,500 new 

#LitterHeroes Ambassadors to 

actively recruit new #LitterHeroes 

across the country, half of whom 

live in deprived communities

More volunteers are 

supported to take action

There is greater awareness of litter 

issues and how to address these

People enjoy increased wellbeing

Litter is reduced

Public spaces are improved

People better understand their impact

Staff, volunteers and 

supporters feel valued

Develop and pilot ten innovative 

behavioural interventions to address litter 

and waste and improve public space

Scale pilots for broader impact

Develop, test and scale a national 

smoking-related litter campaign

More evidence is secured on 

behaviours to influence policy

There is an increase in the use of 

innovation and best practice 

Cigarette butts are disposed 

of responsibly

Litter is prevented

Waste is reduced

Public spaces are improved

More action is taken to 

improve the environment

Children have improved 

confidence, leadership skills, 

sense of wellbeing, environmental 

knowledge and awareness

Schools are better equipped 

to take action and reduce their 

own environmental impact

Children are motivated and equipped 

to address environmental issues

More schools take action 

on the environment

Schools reduce their own 

environmental impact

Work to engage 3/4 of schools in England 

in our Eco-Schools programme

Help 2,500 achieve a Green Flag, the 

international mark of a sustainable school

Recruit 300 children and young people to 

participate in an Eco-Schools conference 

where 16 new awards are celebrated

COMMUNITY-POWERED PLACES

HEROES OF TODAY, LEADERS OF TOMORROW

INNOVATION FOR CHANGE

MEANINGSO THATWE WILL

Healthier, 
happier 

people and 
communities

Resources 
being 

used more 
sustainably

Great places 
for people 

to live



“I am more sociable and I’ve 
met some amazing new people. 
Being an ambassador has made 
me more aware of local issues 
other than litter and fly tipping. 
Getting involved in this 
has changed my life.”

WHY IS IT IMPORTANT?

DIRECT IMPACT
•  Recruited 102 LHAs (38 from deprived 

communities)

•  Delivered a LHAs event in London where 66 

new LHAs came together and shared ideas

•  Co-designed the programme with all LHAs 

•  Developed new resources, including online 

training, to enable peer-to-peer recruitment 

and access to free public liability insurance 

and litter-picking equipment

ENABLED IMPACT
•   74% of LHAs told us they had greater 

awareness of litter issues and how to 

address them 

•  79% of LHAs said they were now more 

confident about taking action 

•  64% of LHAs said they were happier as a 

result of their participation

•  LHAs collected more than 2,500 bags of 

litter in 2018, which weighed 7.9 tonnes. 

That’s about the same weight as an adult 

minke whale or two hippopotamuses!

pieces of litter 
dropped every day

the cost of cleaning 
up litter each year2.25Million Billion

COMMUNITY-
POWERED PLACES: 
#LITTERHEROES 
AMBASSADORS 
PROGRAMME

5,000 calls a year 
to the RSPCA 
about animals 
injured by litter £1 

“Caring for the natural environment 

has always been a big part of my life, 

whether it is litter-picking a local park 

or heaving ghost nets off local beaches. 

Becoming a #LitterHeroes Ambassador 

has provided many more campaigns for 

me to get involved in, such as The Great 

British Spring Clean. There are so many 

benefits to becoming a Litterheroes 

Ambassador! One of the most valuable 

aspects is the continued support of the 

dedicated staff, especially Anna, who is 

always on hand to answer any questions 

you may have and help you. We have 

also been provided with some crucial 

resources to help us continue our work 

at the highest standard. Keep Britain 

Tidy has always been iconic to me in my 

movement to protect our planet, and 

becoming a #LitterHeroes Ambassador 

gives me such pride to represent such a 

fantastic charity. 

There are so many benefits that are 

associated with litter-picking. The 

impact on a person’s mental wellbeing 

is completely incomparable to all other 

outdoor activities. You can literally see 

the impact you have made with your 

own eyes. Every piece of litter you pick 

up absolutely makes every difference.”

Emily Stevenson   
#LitterHeroes Ambassador, Cornwall

Thanks to players of People’s Postcode Lottery, here is what we achieved in the first year:

WHY #LITTERHEROES 
AMBASSADORS?
Volunteers and communities are our 
biggest asset in terms of affecting positive 
environmental change on our doorsteps and 
throughout the country. 

#LitterHeroes Ambassadors (LHAs) are 

passionate about tackling the litter that 

affects their communities and are willing 

to go out and motivate the public to get 

involved for the benefit of everyone.

“It’s been great to have a 
nationally recognised organisation 
backing up the work that I 
already do... I think it gives us 
a sense of strength in numbers 
and a community feel.”

“I am proud to see the area where 
we carry out our litter sweeps 
improve. People are willing to 
take a bit more responsibility for 
their area now and are starting 
to do their own litter sweeps.”

https://www.youtube.com/channel/UCf6XSjj8PhzgIuV5NVrVLWQ/videos


“The resources are excellent, 
down-to-earth and very practical. 
It makes the whole thing seem 
very ‘doable’. I now feel much 
more confident about our 
journey to our first Green Flag.”

“The training has made the 
application process much 
easier and clearer and I feel 
more confident about taking 
my Eco-Team forward.”

of children 
spend less than 
an hour playing 
outdoors74%

HEROES OF TODAY,  
LEADERS OF 
TOMORROW: 
EDUCATION AND 
ENGAGEMENT

DIRECT IMPACT
•  Created new primary and secondary  

Eco-Schools pathways to capture key 

impact information

•  Created the Eco-Schools Hall of Fame

•  Created resources for each of the Seven 

Steps, including a Pre-Steps Pack and 

Bronze and Silver Awards packs

•  Redesigned and rewrote the Eco-Schools 

website and launched the new website on 

September 1st, 2018

•  Developed new materials 

for training Green Flag 

Assessors and  

Eco-Coordinators

ENABLED IMPACT
•  1,208 new schools registered with Eco-

Schools since the new website went live, 

taking the total number of schools registered 

to 18,957 – the highest number since 1994

•   316 Green Flags awarded in 2018, with 35 

handed out since the new website went live 

on September 1st 

•  52 new Green Flag Assessors trained, 

which means that more schools will be able 

to secure Green Flag status in a shorter 

amount of time

•  105 teachers trained to become  

Eco-Coordinators

•  The first winner of the new  

Termly Topic challenge  

announced

WHY ECO-SCHOOLS?
Through the programme, we empower 
children and young people to make positive 
changes in their school. We give them the 
knowledge, skills and values to take into 
their future careers to become catalysts for 
a better tomorrow. 

We encourage them to engage in their 

environment by giving them the opportunity 

to actively protect it. It starts in the 

classroom; it expands to the whole school 

and, eventually, brings about change in the 

wider community.

10% of children 
have access 
to outdoor 
learningO

n
ly of children can 

identify common 
British birds and tree50%
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“Some children are lucky enough to 

enjoy nature at an early age. They make 

mud pies, lay on the grass looking 

at the shapes of the clouds and can 

identify different types of flower. At 

this crucial stage in their development, 

they learn that their environment has 

so much to offer them. It helps them 

develop their memory skills; they learn 

to problem-solve and use creative 

thinking. All of this has a major impact 

on their maturity.

When a child gets actively involved 

with Eco-Schools, they enhance their 

development further. They build on 

their previously acquired knowledge 

and learn to use these skills. They 

understand that they have a voice 

and that they have a safe platform to 

use it. They become minute-takers, 

organisers, planners and influencers. 

Projects are inspired by their 

imagination, success is seen in a non-

academic form, things get done and if 

they don’t there is the understanding, 

and sometimes frustration, about why 

it hasn’t been done. Eco-Schools has 

the power to transform the pupils into 

forward-thinking, problem-solving, 

decision-making adults of the future.”

Jayson Taylor 
Learning Mentor & Family Liaison, 
Catherine Junior School

WHY IS IT IMPORTANT?

Thanks to players of People’s Postcode Lottery, here is what we achieved in the first year:



Cigarette butts are the 
most prevalent form of 
litter in the UK – found 
on 79% sites79%

INNOVATION 
FOR CHANGE: 
#BinTheButt 
NATIONAL 
CAMPAIGN 

DIRECT IMPACT
•  Developed a new national campaign  

to focus on the important issue of  

cigarette litter

•  Launched national #BinTheButt on August 

29th, 2018, in partnership with Manchester 

City Council 

ENABLED IMPACT
•   58% of smokers admitted to disposing of 

cigarette butts in the streets within the past 

month. This decreased to 45% in the post-

campaign survey

•   43% admitted to dropping a cigarette down 

the drain within the past month, which 

decreased to 36%

•   38% admitted to flicking a cigarette into  

the gutter within the past month, which 

dropped to 33%

WHY #BinTheButt  
NATIONAL CAMPAIGN?
Cigarette litter dropped on land has wider 
environmental impacts. Cigarette butts can 
easily wash into the water system and seas 
through processes such as run-off and via 
the sewerage system. 

The environmental damage caused when 

cigarette litter enters waterways is only now 

beginning to be understood, with studies 

demonstrating that the butts are a source 

of metal leachate and can cause acute harm 

to aquatic and marine organisms. Metals 

such as arsenic and cadmium are trapped 

in cigarette filters and then wash into water 

systems. There has not been a targeted 

national campaign to tackle this critical 

environmental issue for almost a decade, 

and a new evidence-based approach is 

needed now more than ever. The recent 

surge of public and media interest in 

the issue of marine litter and plastics 

made 2018 the optimal time to 

launch a new national campaign 

that captures the hearts and 

minds of the British public.

53% of Brits know that cigarette 
butts get washed into the 
sea if they are dropped 
down the drainO

n
ly 38%of smokers 

know that 
cigarettes 
contain plasticO

n
ly

cigarette butt 
per litre of water 
is highly toxic 
to fish1just

WHY IS IT IMPORTANT?

What begins on our  
streets can end in our seas.  
Cigarette butts contain  
micro-plastics and chemicals 
that poison marine life.

Keep Britain Tidy is a registered charity 
in England and Wales No. 1071737.

#BinTheButt

Cigarette butts contain 
micro-plastics and chemicals 
that poison marine life.

#BinTheButt

Keep Britain Tidy is a registered charity 
in England and Wales No. 1071737.

Thanks to players of People’s Postcode Lottery, here is what we achieved in the first year:

“Following Sir David Attenborough’s 

rallying cry to reduce plastic waste 

on Blue Planet 2, we wanted to show 

how simple, everyday behaviour can 

affect the environment. While flicking a 

cigarette down the drain may not seem 

harmful, we need to ensure smokers 

understand that this has a direct and 

often drastic impact on wildlife.”

Allison Ogden-Newton 
CEO, Keep Britain Tidy

#BinTheButt launched on August 

29th in Manchester city centre, where 

Keep Britain Tidy and Manchester 

City Council highlighted the problem 

with an installation of 40 giant 

cigarette butts in St Peter’s Square. 

We also engaged with smokers, 

encouraging them to bin their butts, 

offering portable ashtrays as an easy 

alternative to simply flicking them on 

the ground. 

#BinTheButt is being rolled out 

nationally and will continue 

to be reinforced in 2019, 

watch this space!

https://m.youtube.com/watch?t=4s&v=dtBClnEWY1U


#StillLittering

WHY IT’S STILL LITTERING?

DIRECT IMPACT
•  Developed our It’s Still Littering campaign 

– Eg: a coffee cup left on a bench is 

#StillLittering

•  Piloted the sticker/poster campaign across 

11 sites including high streets, town centres 

and parks

•   Developed a toolkit for local authorities to 

enable them implement the #StillLittering 

intervention and increase impact across  

the country

ENABLED IMPACT
•   20% average reduction in litter across the  

11 sites, and up to 57% on one high street 

•   85% of people surveyed at the sites said the 

intervention made them want to keep the 

area tidy

•   One in four people believed that there was 

less litter in the area as a result of  

the intervention

•   48% of people said #StillLittering made 

them realise there were things they had done 

in the past that were classed as littering

“We would like to run the 
intervention again in other parks 
and at the outdoor food markets.”

More than one in 
four people admit to 
‘carefully’ littering

If we are to solve environmental problems in the long term, in addition to delivering community-based programmes of action and awareness, we need to better 

understand issues and use the insights we gain to develop innovative approaches to changing behaviour and preventing the issues arising in the first place.

27%

Thanks to players of People’s Postcode Lottery, here is what we achieved in the first year:

INNOVATION 
FOR CHANGE: 
IT’S STILL 
LITTERING  

30
tonnes of litter are collected from our 
streets in England every year, costing 
taxpayers £885m to clean up

O
v

er Million

2050by

there will be 
more plastics 
in the ocean 
than fish

#StillLittering

WHY IS IT IMPORTANT?

“We got a lot of positive feedback 
from residents and passers-by on 
the high street; people said it was 
a great idea.”

“We really enjoyed being part of 
the trial; it’s had a real impact in 
the area”

#StillLittering

#StillLittering



“During the sale, lots of adults 
and children came to help and 
even the adults were looking. It 
was really encouraging to see 
even the staff buying stuff for 
themselves and their relatives.”

DIRECT IMPACT
•  Further developed and piloted our  

(Re)Love Our Stuff campaign to 

encourage reuse of clothing in schools 

•  Developed a Re-Love toolkit for  

schools and made it available on the  

new Eco-Schools website

•  Piloted and evaluated Re-Love in  

eight schools

ENABLED IMPACT
•  966 kg of textiles diverted from landfill 

for reuse across the eight schools

Thanks to players of People’s Postcode Lottery, 

here is what we achieved in the first year:

WHY IS IT IMPORTANT?

Be part of the pick

Join the  
Great British 
Spring Clean

Register your support keepbritaintidy.org

#GBSpringClean

22 MARCH -  
23 APRIL 2019

Keep Britain Tidy is a registered Charity No. 1071737

Brought to you by Headline sponsorIn partnership with

LOOKING AHEAD
We have only just begun! In 2019 we are looking 
forward to...

•  Engaging 500,000 in the Great British Spring Clean 

and making it a key moment for #LitterHeroes 

Ambassadors, offering opportunities to grow their 

communities and to have their local work celebrated.

•  More than doubling our #LitterHeroes Ambassador 

programme to 250 passionate representatives who  

will take on new challenges – including becoming 

Green Flag Assessors for Eco-Schools and becoming 

more engaged in citizen science projects

•  Developing an even more inclusive pathway to  

Green Flag (SEN) while celebrating a generation of 

Eco-Schools actions for our first-ever national award 

ceremony

•  Continuing to tackle cigarette litter that is flowing 

down our drains, rivers and into our oceans; and 

working with our ambassadors to spread the message 

#BinTheButt

•  Piloting two new behavioural interventions: one to 

tackle fly-tipping and one to reduce food waste in 

homes

A massive THANK YOU from the bottom of our 
hearts to the players of People’s Postcode Lottery for 
enabling us grow and flourish in 2018 – you have made 
a huge positive difference to the depth and breadth of 
our work across the country!

“I think their attitude has 
changed, especially after 
looking at the clothing survey, 
and the more we do it the more 
we can see the change. A little 
boy with trainers was absolutely 
over the moon and was saying: 
‘Look what I got, look what I 
got!’ They were so excited.”

INNOVATION 
FOR CHANGE: 
(RE)LOVE 
OUR STUFF  

years on average for clothes 
to biodegrade in a landfill site35

£140
of used clothing is thrown 
into landfill every year

Million

30%

A
r

o
u

n
d of clothing in 

the average UK 
wardrobe has not 
been worn for 
over a year

 

 

“I thought it was good to get 
the kids thinking about second-
hand clothes through the 
survey. It encouraged them to 
bring the clothes in and start 
thinking differently about them. 
It was a good idea to do it at 
the Christmas Fair as there 
were lots of people there and 
the children went round the 
fair to advertise the stall. When 
people came over they realised 
that the clothing was OK.”

Keep Britain Tidy Elizabeth House, The Pier, Wigan WN3 4EX T 01942 612621  |  9–13 Kean Street, London WC2B 4AY T 020 7420 4400

enquiries@keepbritaintidy.org  |  keepbritaintidy.org  |   facebook.com/keepbritaintidy  |  @keepbritaintidy  |  keepbritaintidy  |  keepbritaintidyorg  |  Keep Britain Tidy is a registered charity No. 1071737.


